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In this unit, students will be analyzing various visual texts in class (advertisements, pictures, cartoons, etc.) in order to identify and understand the elements of persuasion and argumentation.  In class we will be discussing the rhetorical arguments that these text make, how they make them, and how we can evaluate and judge these arguments.  We will be developing a set of criteria in our discussions that we will use to judge the effectiveness of these visual texts.  Students will chose one advertisement (or two closely related ones) and produce a 3-5 page paper in which they argue for and defend what they think the rhetorical argument of the piece is, how effective the argument is based on the criteria we have established, and finally what this advertisement says about society in general.

Format: 

Pick one advertisement from a current periodical of your choice on a product that you like or use.

Introduction:

Summarize the argument of the advertisement, pointing out the specific visual and verbal elements it uses to get its point across.  What are the main points of the argument according to the ad itself?  What visual elements does the ad use to convey its argument?  Make sure to refer to all manner of use of color, placement, size, text, and other formatting issues to explain the argument.  Then you should write a thesis statement that encompasses all of the points of your analysis that will follow below.  

Following Paragraphs:

Each of the following paragraphs should begin with a topic sentence that addresses the questions below and which states the single idea covered in the paragraph.  Each paragraph should end with a transitional phrase to the next paragraph as well.

Question One: Thesis

What is the advertiser’s purpose?  What are they trying to accomplish?  How or in what ways is the advertiser accomplishing this purpose specifically?  Do they convey their message visually or verbally (or both)?  Identify the context of the type of product the ad is addressing?   

Question Two: Audience

Who is the intended audience?  Is their more than one audience?  Try to provide a specific demographic breakdown of the audience based on age, sex, gender, race, religion, socio-economic bracket, education, etc.  What features of the ad and its product context reinforces your choice in audience?  What kind of relationship is the ad trying to establish with his audience and what kind of emotions is it trying to elicit (hostile, friendly, sympathetic, argumentative, helpful, humorous, etc.)?

Question Three: Persuasion
Discuss the various methods of persuasion that you identify in the ad (logos, ethos (including brand ethos), pathos, and kairos), providing specific evidence for each as you find them (some are visual, some verbal).  Which method of persuasion does the article seem to employ the most?  What are the effects of relying on the methods of persuasion that it does?  In other words, discuss some of the benefits the ad gets by focusing on only one type of pervasive technique.  What does the ad lose by not appealing to the other forms of persuasion?
Question Four: Source
In what ways does the source of the ad contribute to ad’s goals and target audience?  What do you know about the target audience of the source?  Use at least three examples from the source itself to prove this.  In what ways does the source compliment, distract, or even contradict the goals of the ad?

Question Five: Goals

Did the advertisers achieve their goal with this ad in this source?  Why or why not?  Is the ad effective?  Why or why not?  Consider all that you’ve discussed in the rest of the paper to answer this question.

